Faculty Profile

Name: Dr. Vanlalhruaii Leivang

Teaching Area: Marketing Management, Sales and Distribution Management,
Project Management, Advertising and Brand Management, Customer
Relationship Management.

Research Interests: Consumer Behaviour, Principles of Management, Management
Information System, Operation Management.

Education:

Doctor of Philosophy (Ph.D), Department of Management, Mizoram University, 2025.
UGC-NET, Management, June 2019.

MBA (Marketing and MIS), Indian Institute of Management (IIM) Rohtak, 2019.
B.Tech, FCRIT, University of Mumbai.

Professional Experience:

Assistant Professor (joined on 6th February,2020)

Publications in Journals:

“Exploring Consumer Demographics and Price Sensitivity: Insights from the FMCG”,
Madhya Bharti -Humanities and Social Sciences ISSN: 0974-0066, Issue 85, Volume 02,
July 2024, 65-72.

“The Influence of Marketing Mix on Consumer Buying Decisions in the context of Fast-
Moving Consumer Goods”, Humanities and Social Science Studies, ISSN: 2319-829X,
Issue 12, Volume 02, July 2024, 88-96.

“Relation of Emotional Intelligence and Academic Performance in College Students: The
Moderating Role of Gender”, International Journal of All Research Education and
Scientific Methods (IJARESM), ISSN: 2455-6211, Volume 11, Issue 10, October-2023,
1762-1769.



“The Influence of Demographic Characteristics on Price Sensitivity: A Study”,
International Journal of Scientific Development and Research (IJSDR), Volume 8, Issue 6,
June 2023, ISSN: 2455-2631, 723 — 727.

“Impact of Service Quality and Customer Satisfaction in Private Hospitals: A
Comparison”, International Journal of Research and Analytical Reviews (IJRAR), Volume
10, Issue 1, January 2023, E-ISSN 2348-1269, P-ISSN 2349-5138, 105-115.

Paper Presentations:

2" International Finance and Accounting Conference (IFAC-2024) on “Navigating the
future of finance, accounting and banking: building financial resilience” organized by
Indian Institute of Management (1IM) Jammu and supported by CFA Institute on
December 12-13, 2024. Paper titled “Exploring Consumer Demographics and Price
Sensitivity: Insights from the FMCG”.

Two-day International Conference on India a $5 Trillion Economy: Challenges and
Gateways held at PSIT College of Higher Education, Kanpur on February 23-24, 2024.
Paper titled “The Influence of Demographic Characteristics on Price Sensitivity: A
Study”.

th
9 PAN IIM World Management Conference on Entrepreneurial Innovation and Digital

Governance for Inclusive and Sustainable Growth held at Indian Institute of Management
(1IM) Sambalpur on January 22-24, 2024. Paper titled “The Influence of Marketing Mix
on Consumer Buying Decisions in the context of FMCG”.

1%t International Conference on Economics and Public Policy (ICEP-1) held at Indian
Institute of Management (1IM) Shillong on 30" September and 1% October, 2023. Paper
titled “Relation of Emotional Intelligence and Academic Performance in College
Students: The Moderating Role of Gender”.

6" Annual Conference of North East India Commerce and Management Association
(NEICMA) & Two-Day International Seminar on “Sustainable Development: Business
Policy & Management Practices” held at Shillong College on May 5-6, 2023. Paper titled
“An Empirical Study on the Impact of Service Quality and Customer Satisfaction in
Private Hospitals”.

Faculty Development Program:

Participated in Five Days Faculty Development Program on “How to Write a Research Paper

in Scopus Listed Journal” from October 15-19, 2024 at GNIOT Institute of Professional
Studies, Greater Noida in collaboration with IndianResearchers.Com.

Attended Two-week capacity building programme on “Advancing Research Insight with
Research Methodology and SEM Essentials” organized by IES Management College
Research Centre and Indian Council of Social Science Research from March 11-22, 2024.

Participated in the Faculty Enrichment Program on “21st Century skills for University
Teachers” organized by Amity University Haryana from June 21-26, 2021.



